2017 Annual Report

About
The North Little Rock Advertising & Promotion Commission (North Little Rock A&P) oversees the North Little
Rock Convention & Visitors Bureau (NLRCVB). NLRCVB functions as the sales, promotion and marketing arm of
the North Little Rock A&P.

Mission
To promote North Little Rock as a positive tourism and hospitality experience thus enhancing economic growth and
quality of life for its citizens and visitors.

Primary Functions
•
•
•

To make a positive difference in the economy.
To market the community.
To work as a tourism industry coordinator.

•
•

To represent the tourism industry.
To build community pride.

These functions are accomplished by working directly with the local community and the city’s tourism facilities - the
hotels, restaurants, attractions, special events and festivals. In addition, outside sales and marketing efforts reach new
and repeat visitors.

2017 NLRCVB Staff
Bob Major, Executive Director
Karen Trevino, CTIS, CCTP, Assistant Director
Scott Sudduth, CMP, Director of Sales & Marketing
Sheila Bullerwell, Downtown Riverside RV Park Manager
Shannon Harris, TMP, Guest Services Manager
Erica Goss, Sales Manager
Robin Powell, Tax Revenue Manager
Stephanie Slagle, Communications Manager
Part-time: Hank Godwin, William Jackson and Brenda Tate

2017 North Little Rock A&P Commissioners
Mayor Joe A. Smith, City of North Little Rock
Manoj Patel, Hampton Inn (McCain), Chairman
Tom Roy, Wyndham Riverfront, Vice Chairman
Melanie Hoggard, Moe’s Southwest Grill, Secretary/Treasurer
Melody Williford, American Pie Pizza, Commissioner
Charlie Hight, North Little Rock City Council Member
Maurice Taylor, North Little Rock City Council Member
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A&P Tax Collections
The 90th Arkansas General Assembly passed Act 1102 which took effect on July 22, 2015. The Act exempts
individual businesses’ A&P tax records from being released under the Freedom of Information Act of 1967. In
2016, North Little Rock A&P assumed the responsibility of A&P tax collections. North Little Rock requires that
lodging and foodservice businesses have an A&P tax permit in order to operate. There is no charge for the permit.
The number of permits fluctuates as businesses open and close.

2017 Lodging
North Little Rock lodging facilities collected a
three-percent lodging tax, two percent of which
funds North Little Rock A&P and one percent
funds the North Little Rock Parks & Recreation
Department.
In 2017, North Little Rock A&P collected
$1,000,559 in lodging taxes.
There are thirty-four North Little Rock hotels and
motels with 2,442 sleeping rooms and three RV
parks with 208 camping spots.

2017 Foodservice
A three-percent North Little Rock A&P tax is
collected on all prepared food by 375 restaurants,
food trucks, caterers and other prepared food
providers. Most of the foodservice tax funds the
North Little Rock Parks & Recreation Department.
North Little Rock A&P collected $6,146,523 in
foodservice taxes in 2017.

NorthLittleRockAP.org
In June 2017, North Little Rock A&P launched a new website (www.northlittlerockap.org) for lodging and
foodservice partners to find tax information and remit taxes online. Monthly website views increased while
referrals from NLRCVB’s main website decreased, showing that partners have come to recognize and remember
the new site for tax information. Last year, more than 700 monthly payments were made online.
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2017 Economic Impact
of Tourism
The tourism industry is a significant economic driver for the city of North
Little Rock: last year, more than 6.4 million visitors spent $1.95 million in
Pulaski County. When these visitors spent money in Pulaski County, they
provided a local tax relief of $33.3 million to residents.
North Little Rock attractions and event spaces attract millions of people
every year who eat in North Little Rock restaurants, use North Little Rock
businesses and stay in North Little Rock lodging properties.
Dickey-Stephens Park

400,000+

Argenta Arts District

21,400+

fans & event attendees

event attendees

Verizon Arena

Arkansas Inland Maritime Museum

332,807

20,796

event & concert attendees

visitors

McCain Mall

North Shore Riverwalk

9 Million

7,200

shopping trips

event attendees

Burns Park

Downtown Riverside RV Park

31,635

12,100

sports events participants

RVers
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The tourism industry also employs more than 13,000 in Pulaski County.

Economic impact figures for Pulaski County were compiled by the Arkansas Department of Parks & Tourism’s Division of Research. It is estimated
that North Little Rock represents one quarter of the Pulaski County totals.
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Visitor Experience
The Visitors Information Center is located in Burns Park at Exit
150 off I-40. The center operates daily year-round except for
Thanksgiving and Christmas, providing restaurant, attraction
and lodging information to travelers.

12,086
2017 Visitors

United States Visitors
Of the more than 12,000 visitors at
the Visitors Information Center in
2017, 98.71 percent were from the
United States. Arkansans made up
43.8 percent of U.S. visitors. The
chart to the right indicates the top
ten states (not including Arkansas).

International Visitors
Last year the Visitors Information
Center staff assisted 156
international visitors from 20
countries. The largest number of
international visitors came from
Canada (40 percent) and Australia
(13 percent).
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Destination Development
Locally Labeled Passport
In 2017, visitors from 26 states and one country turned in 118 Locally Labeled
passports for prizes after visiting local breweries, wineries and distilleries. North
Little Rock participating locations include Diamond Bear Brewing Co., Core
Public House and Flyway Brewing.
Edgemont House
Home and garden guru Chris Olsen renovated the 1927 Justin Matthews
House into a successful meeting, special events and group tours location called
The Edgemont House in the Park Hill Historic District of North Little Rock.
Broadway Bridge Reopening
The Broadway Bridge reopened in 2017 with a new design, connecting Little
Rock and North Little Rock across the Arkansas River and boasting improved
Arkansas River Trail connectivity for cyclists and pedestrians.
Marlsgate Plantation
The stately plantation-style home just outside of North Little Rock was bought
by new owners Martha Ellen and Beau Talbot in 2017. NLRCVB worked with
the couple to assist groups and event planners with North Little Rock lodging.
Haunted Argenta
Just in time for Halloween 2017, Paul Prater began offering ghost tours of the
Argenta Arts District. As he describes it, the tour is more of a historical walking
tour based on information from the North Little Rock History Commission
than ghost tour, showing off the local area.
Rock Town River Outfitters
In March 2017, Rock Town River Outfitters began renting kayaks and
paddleboards out of Rockwater Marina in North Little Rock. The company
offers guided tours on the Arkansas River, providing a new, fun activity for
visitors to the area.
Barry Thomas Studio
American impressionist artist Barry Thomas leads workshops at his new studio
in Argenta and hosts pop-up painting classes throughout Central Arkansas.
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Downtown Riverside RV
Park
NLRCVB manages Downtown Riverside RV Park, which offers campers a unique experience: RV camping within
minutes of dining and entertainment and spectacular views of the Arkansas River. In 2017, the park hosted 6,023
RVs and twelve rallies. RVers visited from all 50 states and eight countries, staying an average three days.

The park is well-loved by returning guests and a “pleasant surprise” to newcomers. The park is number one in
specialty lodging in North Little Rock on TripAdvisor.
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Improvements
In early 2017, concrete pads were poured for 42 of the sites, for which the park received numerous accolades from
new and returning guests.

In June 2017, NLRCVB launched a new, mobile-friendly website with better search engine optimization for
the Downtown Riverside RV Park. Comparing just the last two months of 2016 and 2017, the RV park saw the
following positive changes*:

847%
increase in sessions

1,687%
increase in users

2,221%
increase in pageviews

145%
increase in pages/session

38%
decrease in bounce rate

*Google Analytics for www.downtownriversidervpark.com were only available beginning November 2016.

9

Sales & Marketing
Sales
In 2017, the sales team focused on building relationships with North
Little Rock lodging partners, the North Little Rock Parks & Recreation
Department and others in the industry. Scott Sudduth, Director of Sales &
Marketing, received the Silver Cup Award from the Central Chapter of the
Arkansas Hospitality Association for his efforts to promote tourism in Central
Arkansas. In 2017, NLRCVB welcomed Erica Goss as sales manager, whose
primary focus is bringing in and coordinating with sporting events.
NLRCVB began monthly meetings with North Little Rock hotel directors
of sales. Meetings were held at various locations throughout the Central
Arkansas area to familiarize directors with attractions and important industry
contacts.

Research
NLRCVB began a subscription with Smith Travel Research to begin collecting
valuable monthly hotel information, such as occupancy rate, average daily
rate (ADR), supply, demand and revenue. NLRCVB also began a year-long
market research project in 2017.

Sports
Sports continues to be a strong market for North Little Rock. Burns Park,
with its numerous facilities for a variety of sports (baseball, tennis, softball,
soccer, disc golf, golf, etc.), averages 70 sporting events annually.

70
Sporting Events

15,553

$4.4 Million
Economic Impact

Out-of-town Participants
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Photo: North Little Rock hotel directors of sales and NLRCVB sales and marketing team

Direct Mail Marketing
NLRCVB distributed thousands of brochures about North Little Rock and its attractions and restaurants to
sporting events, motorcoach tours, conventions and meetings, reunions, leisure travelers, community groups, state
welcome centers, advertising leads, local attractions and lodging properties.
2017 Lead Sources

84,816
Brochures Distributed

In 2017, NLRCVB introduced a new annual publication, the North Little Rock Destination Guide. A
combination of the former North Little Rock Complete Guide and North Little Rock Dining & Coupon Guide,
the new guide is attractive and informative. A downloadable, mobile-friendly version with interactive links to
lodging, attraction and foodservice partner websites is available on the NLRCVB website for added convenience.
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Email Marketing
NLRCVB increased email marketing efforts by sending
leads an introductory email to assist with trip planning.
The emails were customized and included direct
links for more information about hotels, restaurants,
attractions and events. Overall, these emails received a
16.8 percent open rate.
NLRCVB also successfully used email marketing to
reach niche markets, resulting in several bookings for
North Little Rock lodging properties for 2017 and
future years.

Happenings Newsletter
NLRCVB distributes a monthly
e-newsletter, which receives a four percent
higher open rate than the industry
average. More detailed geographic and
psychographic data were collected for new
subscribers in 2017.

64
Newsletter sign-ups

24%
Newsletter Average Open Rate

66%
Retargeting Average Open Rate
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Online Presence
NorthLittleRock.org
The NLRCVB website received more than 50,000 page views from
more than 25,000 visitors in 2017. NLRCVB will be in the planning
and development stages for a new website in 2018.
Behind the scenes, NLRCVB proactively updated online listings for
NLRCVB and the Downtown Riverside RV Park. Extensive changes
were made to North Little Rock restaurant, hotel and attraction
listings on the Arkansas Department of Parks & Tourism website to
improve SEO and referral website traffic for partners.
NLRCVB maintains a presence on Facebook, Twitter and Instagram.
Last year NLRCVB saw an increase in followers on all three platforms
and engaged thousands with content about attractions, events,
restaurants and lodging in North Little Rock.

Paid Media
In 2017, NLRCVB continued to promote North Little Rock as a
destination to in-state and out-of-state travelers. North Little Rock
maintained a presence in 42 online, print and broadcast outlets that
reached millions of potential visitors in a variety of markets, including
leisure, groups, RV and sports.
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27.3 Million
Advertising Impressions
(Print, Broadcast, Outdoor,
Online and Social)

In 2017, NLRCVB experimented with
video advertising at the Clinton National
Airport and partnered with Little Rock
Convention & Visitors Bureau for a
permanent display at The Outlets of
Little Rock in the food court. The wall
now features The Old Mill, the Arkansas
Inland Maritime Museum, DickeyStephens Park and Wild River Country,
at no cost to the attractions.

Earned Media
NLRCVB increased its efforts to distribute relevant information to the media, sending out 138 percent more
news releases that resulted in 252 percent more media coverage. Stephanie Slagle, the communications manager,
received an Outstanding Achievement Award from Arkansas Museums Association for coordinating the 75th
Anniversary of Pearl Harbor event at the Arkansas Inland Maritime Museum and a Prism Award from the Public
Relations Society of America in news/feature writing.

43
News Releases

243
Media Hits

22.7 Million
Reach

$209,468
Ad Value Equivalency*
*Ad Value Equivalency is calculated using Meltwater’s formula: reach/unique visitor figure x .025 (standard error, assuming that 2.5% of any
given audience will view a particular article on average) x .37 (37 cents is the dollar value for each visitor)
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Community Awareness
An essential function of NLRCVB is to make the local community aware of NLRCVB, its services and all that
North Little Rock has to offer as a destination. According to the U.S. Travel Association, two of the top five
reasons for leisure travel in the United States are visiting friends and visiting family. When our residents have
friends and family come to town, we want them to be knowledgeable local advocates for North Little Rock.
Old Mill Tours
Robin Powell and Scott Sudduth give numerous tours of the Old Mill for
groups throughout the year. This year, a memorable group was a Lions Club
from Spain.
Speaking Engagements
In 2017, CVB staff spoke at a number of local groups about North Little
Rock and the importance of the tourism industry. These included the
North Little Rock Rotary Club and the Acropolis Chapter of the American
Business Women’s Association.
Fam Tours
Throughout 2017, the sales & marketing team made a conscious effort to
familiarize important industry contacts with the North Little Rock area.
These included the communications team at the Arkansas Department
of Parks and Tourism, who hosted a staff meeting aboard USS Razorback
submarine at the Arkansas Inland Maritime Museum. The staff had “a blast,
and our meeting was very productive.”
North Little Rock Restaurant Month
NLRCVB continued to support North Little Rock restaurants in January
2017 with North Little Rock Restaurant Month. In exchange for January
receipts from North Little Rock restaurants, residents and visitors received
basketball tickets to “North Little Rock Night” at the University of Arkansas
at Little Rock. The promotion resulted in 413 tickets given away to people
who dined in 40 different North Little Rock restaurants.
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Looking Forward
Future Considerations
2018-2019 projects for NLRCVB will include:
•
•
•
•
•
•

Strategic planning based on market research results
Branding initiative based on market research results,
including new logo and website
Local familiarization efforts with new brand to create
ambassadors
Moving to a new office building downtown in the Argenta
Arts District, which will include a visitors center with gift
shop
Management and marketing for new Argenta Plaza
downtown
Wayfinding and destination development

Goals
1. Increase awareness of and bookings for North Little Rock lodging properties.
2. Increase awareness of and business for North Little Rock restaurants.
3. Engage first-time and return visitors to North Little Rock.
4. Use research to develop brand and marketing strategy.

North Little Rock A&P Commission/North Little Rock Convention & Visitors Bureau
PO Box 5511, North Little Rock, AR 72119
(501)758-1424
www.NorthLittleRock.org
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